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"WHERE 'S THE BEEF?" - Television viewers next week will be watching media events with the 
presidential candidates, events masquerading as "debates," says Don Morlan, chair of the University of 
Dayton's communication department. "A debate in the true sense of the word would have an affirmative 
and a negative, with both sides presented much like a legal brief," Morlan says. "These are just people 
answering questions, more like a cross-fire. They evade and they really don't answer the questions." The 
Kennedy-Nixon debates in 1960, Morlan says, were probably the last to follow a more traditional debate 
format. President George Bush prefers a panel of moderators but a real debate has only one person to 
moderate, Morlan notes. In formal debates, the person who best makes his or her points wins; formal 
debates, however, probably wouldn't attract viewers, who are looking for entertainment. Next week, the 
candidate who comes up with memorable one-liners -- such as Lloyd Bentsen's "You're no John Kennedy" 
to Dan Quayle -- who projects more confidence, and who looks better on television will be declared the 
debate winner. "The overriding issue," says Morlan, "is image." 
Contact Don Morlan at (513) 229-2028. 
VOTERS HAVE LONG MEMORIES - Something called "retrospective voting" may be a factor in the 
1992 presidential election and could bode ill for George Bush, says Norman Fogel, associate political 
science professor at the University of Dayton. "Voters will be looking back at that last four years when 
they make their decision at the polls," Fogel says. "If they don't like what they see, it could really work 
against Bush." In 1976, retrospective voting worked for Jimmy Carter, who portrayed himself as a 
Washington outsider, when voters took a hard look back at the Nixon and Ford administrations. But when 
they looked back again in 1980, he says, they were ready to oust Carter because of high inflation and a 
perceived weakening of U.S. influence abroad. "People didn't think his performance was good," Fogel says. 
"But retrospective voting helped Reagan in 1984, because voters believed one good term deserved another." 
Contact Norman Fogel at (513) 229-2338. 
~ 
BREAKING A WAY - It's only one officer on one Huffy mountain bike, but the University of Dayton 
bicycle patrol has hit the streets. Four days a week, Officer Phil Price pedals around the campus 
neighborhood, watching for foul play. Price completed a nationally recognized training program with the 
Dayton Police Department. UD's public safety director, John Delamer, says Price can be effective in 
combatting burglary, for one. "A burglar can never know when that officer is going to come around a 
corner." Delamer also likes the idea of "one-on-one contact between the community and the police." 
t ' 
I Contact John Delamer at (513) 229-2131. 
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